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What users expect online




What the audience cares about

Failures, startup delay and rebuffering all significantly
|mFact whether audiences choose to stay or abandon
online videos.
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A viewer is 37% Viewers start abandoning Even rebuffering for 1%
more likely to return to a video if it takes longer of the video duration can

a site the next day if than 2 seconds to start playing. decrease watch time by 5%
they do not experience After 5 seconds, about 2
video failures. a quarter of the audience

has abandoned. After,
10 seconds, about
half are gone.
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COMPRESSED
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The scale problem




Users x Quality = BW




Video on Akamai

Media Traffic (in Tbps)
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Future Video Demand
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Complexity




Online Video Complexity

Varying connection speeds and network quality E
Global reach — or geographic filtering

Preium sy Instant audience scalability

Content S ;

iv Evet
Content Many
Explosion! Linear Devices!

Broadcast

End-to-End content protection
Easy access for authorized viewers

-

News and Quality monitoring and audience behavior analysis

Sport Monetization and Distribution business model support
AKAMAI UNIVERSITY LIVE 2014




GIESERENE

Device Evolution

2008 2012 2014 2016

Beijing Olympics London Olympics Sochi Olympics Rio Olympics
628 Million Streamst 1.9 Billion Streams? Highest Peak - 3.5Tbps

Tablet Streams 5%* Tablet Streams 20%?%

> Ty ->

HLS

RTMP(e) HDS DASH
- Fairpla
RTSP Marlin, Playready, play 2
Access, Verimatrix 2
Olympics.org http://www.olympic.org/Documents/IOC_Marketing/Broadcasting/Beijing_2008_Global_Broadcast_Overview.pdf , Nov 16, 2013
Garner, http://www.gartner.com/newsroom/id/904729
Olympics.org, http://www.olympic.org/Documents/IOC Marketing/London 2012/LR 10C MarketingReport _medium_resl.pdf
. BBC, http://www.bbc.co.uk/blogs/internet/posts/digital olympics reach stream_stats AKAMAI UNIVERSITY LIVE 2014

. Gartner, http://ronnie05.wordpress.com/2013/02/16/gartner-q4-2012-mobile-phone-and-smartphone-market-shares/
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